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Work Experience

2006 - 2011
Florida International University, CARTA
Master of Landscape Architecture

Skills

Project Management @ @ @
Adobe Creative Suitc @ @ @ @ @
Autodesk AutoCAD @ @ @ @ @
LandF/X O 0@ @
Google SketchUp @ @ @ @
Autodesk Maya @
Rhinoceros 3D @
WordPress Development @ @
Google Adwords @ @ @
Microsoft Officc @ @ @ @ @
Microsoft Windows OS @ @ @ @ @
Apple Mac0OS O 00 ©® @

Notables

2012

Professional Publication

“Representing Landscapes:

A Visual Collection of Landscape Architectural Drawings”
Edited by Nadia Amoroso

Published March 8th 2012 by Routledge

Contribution: Diagrams

2009 - 2012
FIU LABash 2012 Conference
Marketing & Design Team

Website Design | Visual Marketing
Merchandise Design | Video Production

2011

AlA Florida Video Competition
Honorable Mention
Storyboarding | Video Production

Landscape Designer

Wagner Nursery & Landscaping Co. March 2017 - Current

¢ Regularly scheduled and met with potential clients for landscape design consultations where
goals, aesthetics, and budget were discussed over an initial concept.

¢ Utilized knowledge of local native flora to inform and influence design decisions per project.

¢ Developed and adjusted project cost estimates to stay within client’s scope and budget.

¢ Performed site surveys for future projects using various measurement tools.

¢ Regularly used computer-aided design (CAD) programs to produce landscape architecture
construction documents. Drafted new and revised existing documents.

¢ Lead teams with the installation and construction of planting materials and hardscapes to meet

scheduling commitments.

Safely operated heavy machinery to assist in the installation, construction, and inventory of

planting materials.

Regularly operated a heavy-duty company truck with hydraulic tilt flatbed to deliver a wide

variety of items such as bulk soil and gravel, trees and shrubs, tools, and boulders to job sites

and client residences.

Wildland Firefighter

USDA Forest Service April 2016 - December 2016

e Performed as a GS-03 Firefighter Type Il (FFT2) to successfully and safely execute fire
suppression tasks and specialized assignments across various conditions of fuels, climate,
and terrain.

¢ Functioned within a 10-20 person hand crew for fire assignments where teamwork was
essential and successfully completed required tasks such as fireline construction and mop-up
operations.

e Certified Faller Class A (S-212, Wildland Fire Chainsaws) where work consisted of Initial
Attack fireline sawing and timber unit preparation for future prescribed burns.

¢ Assisted the district’s Recreation Program by completing important project work, such as
clearing service roadways of debris and fallen trees after storms, snow fencing construction,
and campfire wood restocking.

Crew Leader

Southeast Conservation Corps May 2015 - October 2015

¢ Lead team-based work and educational activates as a Youth Corps Crew Leader to youths
ages 16-18 (Summer) and AmeriCorps Crew Leader ages 18+ (Fall).

Assisted the Cherokee National Forest - Ocoee Ranger District in an outdoor leadership role
with over 480 service hours in the construction and maintenance of recreational trails.
Experienced in trail construction and maintenance and restoration/rehabilitation of natural
resources to accepted Forest Service standards.

Safely performed fundamental outdoor living/travel and work skills appropriate for each
project, such as corridor clearing, tread reconstruction, and trail structures.

Frequently required to drive and operate company vehicle and trailer rigging.

Processed weekly admin paperwork related to crew dynamics, job hazards & safety, financial
expenses, and project accomplishments.

Pay-Per-Click Manager / Creative

Socialated, LLC

¢ Managed and monitored advertising campaigns in Google Adwords, Bing Ads, Facebook Ads,
and several other pay-per-click platforms.

 Communicated with clients to identify advertising needs and evaluate business solutions.

¢ Analyzed and reported to clients on a weekly basis on advertising performance.

* Responsible for the graphical branding of small business online identity via various social
media outlets such as Facebook, Twitter, LinkedIn, and Google+.

¢ Developed a six to eight week internship program that included interviewing and training of
selected interns.

December 2012 - April 2015



